The RAACE Foundation
Awareness Tour Partnership

Until Every Child Is Safe From Abuse




Cause Marketing With RAACE

Corporations have long been involved in supporting community, but when the first Cause
Marketing programs were successfully implemented, it signaled a dramatic shift in
nonprofit-for-profit relationships: one that recognized corporate community support could
be positioned at the intersection of business objectives and social needs. The key to Cause
Marketing success is that you must recognize that every customer is part of a community
and that social responsibility is not an optional extra.

When first launched over twenty-five years ago, cause marketing was viewed as a fledgling
idea. Today, Cause Marketing has evolved and developed into a firmly established
practice. Now, it is a global phenomenon that has developed into a new way for business
and nonprofits to partner to achieve mutual benefits, a new way to realize significant
bottom-line results and community impact.

Like building your brand, the building of the corporate reputation is based on the consistent
delivery of quality and service over time, but where 6 q u adxtendsyt® include the values
and core ideology of your company. A Cause Marketing program with The RAACE
Foundation is the interactive way to make corporate community investment visible.

Done with care and thought, The Cause Marketing program can be a powerful tool to help
The RAACE Foundation achieve their mission, build their brand, generate revenue,
increase awareness, engage individuals, change behavior and attitudes, and make a
difference in our communities.

The Cause Marketing program can accelerate your business initiatives, add credibility,
break through the competitive clutter, attract employees, as well as appeal to customers
and vendors. The RAACE Foundation can provide the insights and the tools needed to
successfully partner for purpose, passion, and profits.
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The RAACE Foundations
Huge oT/i me to Ta

Sure to attract attention is the huge and exciting RAACE
Foundation display. At 400x 406 TeamRAACE will make a huge
presence. At 22 ft tall and 18 ft wide the i T i & a | Vikheel will
be the hub of interactivity serving collectively as The RAACE
FoundafiAwa b sSteastsi on o
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What Is The Big Wheel?

AAs a 501(c)3 Charitable Organization,
acceptable form of raising funds especially when those funds go towards a
good cause.

A Las Vegas Style i P i 8 ik xdaming Wheel on the outside rim

A The Wheel has 27 fi PiPd e cspades and i t @ Bi noeT a | supporters are
the spokes

A These i PiPei e c dexd@me the focal point of all giveaway and sampling
activities at the event in cause related marketing

A Center hub at five feet wide is the focal point of the display and is reserved
for title holder and TeamRAACE

A Interactive and energetic this engaging concept will be fun for all.
A Makes your community support visible .

A Added Value attraction to any event
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ACustom Visual Graphics
\ " \ s designed specifically to
) et R | - e integrate logo with i T i
: to T al kponsor space
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ACan be personalized to
any program or mission

AAlso includes sponsor
space on back of event
tee & parents guide if
applicable.
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o Game Bo

A At 20 feet wide there is space for all to play

A Oversized Title Sponsor Space custom designed to
integrate with inner row on Game Board

A Custom Logo insertion on number wheel Game Board.
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o Wheel 77t/ e

ACustom Visual Graphics
designed specifically to
integrate logo with
ATi ne Tal kenter
space and gaming table.

ACan be personalized to
any program or mission

AAlso includes title block
on back of event tee and
parents guide if
applicable to event
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The Parents Guide To Preventing
Child Sexual Abuse

(@) LUMBER

The Parents Guide features a first of its kind prevention
program called the "Step Up" exercise, 12 conversation
starters - to effectively create age appropriate conversation
between adult and child to protect against sexual abuse, as
well as everything you would need to know about prevention
with The RAACE Foundation.

This booklet is published and distributed to the public at
events and trade shows as pa
ATi me to Tal ko Awareness St at
community outreach.

The AStep Upo exercise uses
down a predator should they ¢
95% of child sexual abuse comes from the circle of trust. That
circle comprises parents, day care providers, camp

counselors, baby sitters, other family members, coaches, and
anyone who has access to your child on a regular basis.

Sponsor block on the back ensures that every family knows
which companies and organizations are responsible for their
protection and education.
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